




TYLER OFFICE MARKET SURVEY 

FALL — 2023 

 
The annual Burns Commercial Properties Office Market Survey shows that the improvement in the 

Tyler office market experienced in 2022 has continued over the past twelve months.  

 

The survey contains data gathered from the owners and managers of sixty-four buildings which 

contain a total of 2,315,640 square feet of office space throughout the city. According to the data 

which was compiled by the Burns Commercial Properties staff, both the overall occupancy rate 

and the average lease rate being quoted increased slightly over the past year. The occupancy rate 

now stands at 89.5%, compared to 86.8% last year, while the average lease rate for the properties 

increased from $16.76 per square foot per year to $17.33 in 2023.  

 

The total amount of vacant space in the Tyler market now stands at 242,748 square feet, compared 

to last year’s total of 316,508. The bulk (63,791 sq. ft.) of the absorption was in the suburban 

market.  

 

While there was virtually no change in the average rental rate ($15.79/SF) in the downtown area, 

the suburban sector enjoyed an increase from $17.73/SF to $18.87/SF in the current year.  

 

The total amount of office space in the city was virtually unchanged as a significant increase in 

interest rates over the past year resulted in a halt in the construction of new office buildings.  

 

The vacancy rate for Class A buildings stands at 10.4%. Class B structures have an overall vacancy 

rate of 9.2%, while Class C buildings sport a 14.3% vacancy factor.  

 

Class A buildings now have an average rental rate of $20.57 per square foot. The rates for Class B 

& C buildings are $17.71/SF and $14.05/SF respectively.  

 

The lack of new construction combined with the continued growth of the local economy make it 

likely that the owners of office properties will continue to see an improvement in both the 

occupancy rate and lease rates over the next few years.  

 

Thanks to all the building owners and property managers who shared the data necessary to 

complete this survey, and special thanks to Kimberly Mobley of the Burns Commercial Properties 

staff for gathering and organizing the information contained herein.  

 

 
 

Taylor Burns 
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Total Office Market Statistics

Number of Buildings: 64

Total Square Feet: 2,315,640

Total Vacant Square Feet: 242,748

Overall Occupancy Rate: 89.5%

Average Annual Rental Rate Per SF: $17.33

Tyler CBD (Downtown) Office Market Statistics

Number of Buildings: 15

Total Square Feet: 798,329

Total Vacant Square Feet: 84,225

Occupancy Rate: 89.4%

Average Annual Rental Rate Per SF: $15.79

Tyler Suburban (South Tyler) Office Market Statistics

Number of Buildings: 49

Total Square Feet: 1,517,311

Total Vacant Square Feet: 158,523

Occupancy Rate: 89.6%

Average Annual Rental Rate Per SF: $18.87

Presented by Burns Commercial Properties 
Office Market Survey

Tyler, TX - Fall 2023





Class A

Number of Buildings: 17

Total Square Feet: 998,970

Total Vacant Square Feet: 110,175

Occupancy Rate: 89.6%

Average Annual Rental Rate Per SF: $20.57

Class B

Number of Buildings: 36

Total Square Feet: 1,062,875

Total Vacant Square Feet: 91,430

Occupancy Rate: 90.8%

Average Annual Rental Rate Per SF: $17.71

Class C

Number of Buildings: 11

Total Square Feet: 253,690

Total Vacant Square Feet: 44,071

Occupancy Rate: 85.7%

Average Annual Rental Rate Per SF: $14.05

Office Market Survey
Presented by Burns Commercial Properties 

Tyler, TX - Fall 2023
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